Using reporting =
to make more money! i,,f : ;,




Calculate ROI per UA Campaign
and Speed up Profit
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Number
Partners

Choose
Report(s)

User/pw
API keys
Oauth

API
Download
Webhook

Emails

Report
Availability
Frequency

No data
Errors
Recollect

Reporting is not a small task

Report
Layout Parsing
JSON
Csv

Historical
Data
Retention

Mapping
Dimensions
and Metrics

Granularity
User-level
Summary

Filters
Double-
counting

Define
Categories

Data
Aggregation

Split fields

Naming

Calculated
Metrics
Formulas

Convention

Summarize
Daily
Monthly

Automatic

Rules

Scheduled
Updates

Undos
Overwrites

Transform
\YERUE]
Bulk

Downstream
Effects

Models
Internal
3rd Parties

Adjustments
Frequency

Currency
Exchange
Matching Rate

Attributes




Let’s make it simpler

strategic

choice of
dimensions
and metrics

Collect from multiple sources
Aggregate user-level data
Normalize disparate dimensions
Calculate metrics

ROI

Ad Spend, Total Revenue, LTV
Cohort Age, DAU, Retention, Churn
Campaigns

Country

Users Id

full visibility

manage

data

to connect .
the dots over time

» ROI per campaign
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Acquisition

DSPs
daily summaries Z

UA Spend S
UA Partner
Campaign
Date
Country

Attribution
user level installs :&&

Campaign
Install Date
Country
User Id
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Monetization

App SSPs/App Stores
user level events Z daily summaries Z

Total Revenue S

|AP Rev Partner
Impression Impressions
Event Date Date
Country Country
User Id
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Adjustment
s Frequency

Acquisition

Monetization

DSPs
daily summaries y

Attribution
user level installs Z

App
user level events

A Spend $
UA Partner
Campaign
Date
Country

SSPs/App Stores
daily summaries y

Data

Summaries

|IAP
Campaign Impression
Install Date Event Date
Country Country
User Id User Id

Total Revenue S
Rev Partner
Impressions

Date
Country
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Acquisition Monetization

DSPs Attribution App SSPs/App Stores
daily summaries y user level installs )" user level events ). daily summaries y
ksl UA Spend S\ (otal Revenue$\
W UA Partner IAP Rev Partner
Campaign Campaign Impression Impressions
Date Install Date Event Date Date
\_ Country Yy, Country Country \\7 Country

User Id User Id
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Acquisition

DSPs Attribution
daily summaries Z user level installs Z

(UA Spend S )

UA Partner
Campaign Campaign )
N  Date Install Date

Monetization

App SSPs/App Stores
user level events daily summaries Z

Currency
Exchange

Total Revenue 9

Rev Partner

Rate

)

Impression
Event Date Date

Impressions

Country (us) Country (UsA)

Country (United States) Country (840) )

User Id

User Id
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Acquisition

DSPs
daily summaries Z

UA Spend S
UA Partner
Campaigh eo—e
Date
Country e—e

Attribution
user level installs Z

Campaign
Install Date
Country
User Id

App
user level events

|IAP
Impression
Event Date
Country
User Id

Monetization

SSPs/App Stores
daily summaries 2

Total Revenue S
Rev Partner
Impressions
*—e Date

o—® (Country
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Monetization

Acquisition
DSPs Attribution App SSPs/App Stores
daily summaries Z user level installs Z user level events Z daily summaries 2
UA Spend S .000oooooooooooooooooooooo@oooooooooooooooooooooooooO.TotaI Revenue S
UA Partner IAP Rev Partner

Impression e----@ Impressions
nt Date Date
untry Country

Campaigh e—e Campaign
Date ®----® |nstall Date

Cohort
Age

User Id User Id

Country e—e Country
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Full visibility enables to connect the dots

Cohort Age do d3 d7
Campaigns UA Spend | Installs = CPI DAU LTV Total Revenue ROIv DAU Churn | Retention| LTV R:\?:::Je ROI DAU | Churn
FB_Android_57 $5,771.81 30,683 $0.19 30,683 $0.20 $13,824.71  139.5% 4,104 26,579 4,104  $0.35 $16,395.99 184.1% 2,235 28,448
FB_iOS_43 $5,993.75 32,669 $0.18 32,669 $0.16 $13,712.23 128.8% 1,076 31,593 1,076  $0.20 $13,712.23| 128.8% 587 32,082
FB_iOS_27 $997.46 16,388 $0.06 16,388 $0.24 $641.66 -35.7% 817 15,571 817  $0.32 $966.66 -3.1% 374 16,014
FB_Android_35 $1,196.26) 11,834/ $0.10 11,834 $0.26 $254.93 -78.7% 1,370 10,464 1,370 $0.41 $264.92 -77.9% 685 11,149
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Cohort Age
Campaigns
FB_Android_57
FB_iOS_43
FB_iOS_27
FB_Android_35

UA Spend

$5,771.81
$5,993.75

$997.46
$1,196.26

Installs

30,683
32,669
16,388
11,834

Full visibility enables to connect the dots

do d3
CPI DAU LTV |Total Revenue ROl v DAU Churn | Retention LTV
$0.19 30,683 $0.20 $13,824.71 B ELRTS 4,104 26,579 4,104  $0.35
$0.18 32,669 $0.16 $13,712.23 1,076 31,593 1,076 $0.20
$0.06 16,388 $0.24 $641.66 -35.7% 817 15,571 817  $0.32
$0.10 11,834 $0.26 $254.93 1,370 10,464 1,370 $0.41

Total ROI
Revenue

$16,395.99NEZ L7

$13,712.23 128.8%
$966.66 -3.1%

$264.92 ey

d7

DAU | Churn

2,235
587
374

28,448
32,082
16,014

685 11,149
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Reporting is not a small task...

» Planning and preparation are key
* Must have:
 Full Visibility
« Automatic Normalization
» Alerts
* No-SQL Ad-hoc cuts of data
« Avoid the temptation to built a reporting engine internally
* Hard to maintain connectors
* Engineers are expensive.
» Keep them working on your core business
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Questions?




